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Translation variation has long been common device in the translation practice, 
such as the adaptation in advertisement, transedit in news publications or the 
translation and writing in literature. Unfortunately they are only admitted as devices 
in each field, and viewed as a challenge to the translation theories or worse. They are 
considered a kind of betrayal to the source writers and texts. After abundant study of 
translation variation works, Huang Zhonglian proposes his Translation Variation 
Theory (shortened as TVT in this thesis), aiming to provide a complete theoretical 
framework and foundation for translation variation. This theory has expanded the 
scope and the pattern of Chinese translation theories, and the multi-dimensioned 
theoretic system pioneers a way for Chinese scholars. However, as a theory in its 
beginning, it needs further test and development.  
The author of this paper tries to apply the theory to the CE tourism introduction 
translation (shortened as TT), with an aim to test the theory and verify her 
assumptions. The texts used as source texts in this thesis refer to the Chinese written 
texts printed in tourism guide publications circulated among the society or within 
certain circles, or those published on the websites, by publishing houses, tourist 
agents or the government offices, introducing scenery spots, resources, tourism 
facilities and so on, with the aim to give overseas tourists detailed and appealing 
descriptions about those tourism items and arouse their desire to come for a visit. 
These texts carry much Chinese historical or cultural information, and most of them 
are written down in the way of typical Chinese thinking and with the Chinese 
language features. The common complete translation of TT always proves to be a 
failure in the cross-cultural communication, since the cultural images and 
information are always lost in translation process or missed by the foreign readers 
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by the initiators. The translators need to make modifications of the text and try to 
realize their text function. Translation Variation Theory provides here a series of 
strategies as well as theoretic backup. 
In this thesis, the author gives detailed introduction and argumentation for 
Translation Variation Theory, and analysis and classification for the Chinese tourism 
introduction texts. Combined with illustrations on a group of tourism introduction 
texts, the author further argues for the necessity and benefits of the utilization of 
translation variation, and provides the proper strategies and assistant rules for it.   
In addition, the author discusses some questions involved in the controversies 
arising in translation study, including the scope of translation (whether Translation 
variation can be grouped into the scope of translation), translation variation vs. 
faithfulness and translation Variation vs. complete translation.  
Then the author goes on with the criticism of the theory. Since Prof. Huang’s 
basic study lies on Yan Fu’s translation and his own experience, he mainly 
concentrates on the information importation, which has great impact on the 
formation of this theory. Much cultural information in the Chinese tourism 
introduction text makes translation variation a must. But introducing cultural items 
doesn’t seem as simple as bringing in latest foreign knowledge. After her study of 
this theory and her real practice, the author finds that, due to cultural difference, 
translation of Chinese traditional message, much deletion and combination 
(condensation of information) and rearrangement of the message sequence are not 
the most favorable methods, and efficiency is not the only aim. Cultural issues 
should be understood and learned with not only readability but persuasive power in 
target text, which can win the recognition and interest of the readers. For CE 
translation, “creativeness” instead of “condensation” should be given prominence to 
for translation variation to achieve better cross-cultural communication. 
 























































C-E Tourism Introduction Text Translation —— Under the Guidance of Translation Variation Theory 
 4 
 
List of Abbreviations 
 
In this thesis, the following abbreviations will be applied: 
 
C-E    Chinese-English. 
E-C    English-Chinese. 
TT     tourism introduction text. 
TV     translation variation. 
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Chapter 1  Introduction 
 
The whole thesis comes from several questions that linger in the author’s mind: 
Is it recommended that the translator give a total corresponding (from the 
original to the target text) translation all the time? 
When facing cultural issues, is it an acceptable and better way to change some 
form and content of the original text to achieve successful communication? 
If there is any reason to give the translator freedom to change (according to 
need) in translation, how much freedom does he have? 
These questions were raised when the author translated some tourism materials 
and found that a corresponding translation of the text was unnatural even though no 
awkward translation occurred. In order to let the foreigners clearly get the message, 
one editor from the press gives the author advice to make changes, for example, 
Huxi yeyue (虎溪夜月), one of the eighth famous sceneries in Xiamen, will just be 
put as “Huxi Rock” instead of “Moon Above Tiger Stream Rock”, because the latter 
one always fails to be understood and the readers (foreigners) may feel “cheated” 
when they compare the introduction with the real scene. Is there cheating? No, of 
course not. Cultural difference results in it. That’s why we change the content to 
make it more natural. Then if the cultural differences appear in all the text, can we 
just change the whole text? 
When the author was searching for the backup for her idea of “change in 
translation” and answers to the questions, she came across “translation variation 
theory”, a rather new theory which yet presents lots of her ideas but from a different 
angle. Whether this theory can answer her questions? The author intends to testify in 
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1.1 Initiation----Translation Variation Theory proposed by Professor Huang 
Zhonglian 
Starting from the year 1997, Professor Huang Zhonglian in the Huazhong 
Normal University has developed and raised a series of theories related to his study 
on translation, and in 2002, he finally gathered all his research products and wrote 
down the whole theory in his book Translation Variation Theory. The term 
Translation Variation comes in correspondence to complete translation. Both of the 
two terms have been defined in his book The Essence of Translation. When talking 
about the essence of translation, Prof. Huang says, it is a process of pursuing 
“closeness” (求“似”的过程). And the two types of translation are complete 
translation and translation variation. Complete translation means the translator’s 
mental and lingual activity that transfers the original cultural information into the 
target cultural information in order to achieve the closeness in style. On the other 
hand, translation variation means the translator’s mental and lingual activity that 
aims at the special needs of the readers, uses different variations and presents the 
related information in the original work. From these definitions we can see Huang’s 
clear intention to group the translation variation into the scope of translation and 
give it a legal and important position in the translation practice. 
The idea of this theory arose when Huang was an interpreter for the 
China-Russian boundary trade activities and the later translator of a great amount of 
technologic materials. Real experiences told that the translation variation is a 
practical and ideal way to bring in the latest information. Inspired by this success, 
Huang started the whole project to develop the theory, and finally formed the present 
theoretical structure with basic theory, translation techniques, process, mechanics, 
scope and so on, the main points of which we may discuss in details in Chapter 2. 
From the initiation of the theory we can see it is oriented toward the pragmatic 
translation, especially when a lot of cultural issues and concerns of efficiency are 
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see how much it may benefit the translation practice. Next comes the object of this 
thesis, the tourism introduction text, which the author thinks is quite suitable for the 
application of the theory. 
 
1.2 The object of this study----Tourism Introduction Text 
The author intends to choose tourism introduction text as the object of this study 
to test the function of translation variation theory proposed by Prof. Huang. So first 
comes the definition and scope of tourism introduction text used in this thesis. 
The text used in this thesis refers to the Chinese written text printed in tourist 
guide publications circulated among the society or within a certain circle, or those 
published on the websites, by publishing houses, tourism agents or the government 
offices, introducing scenery spots, resources, tourism facilities and so on, with the 
aim to give overseas tourists detailed and appealing descriptions about those tourism 
items and arouse their desire to come for a visit. In the following passages, TT will 
be used short for tourism introduction text, which will be frequently referred to in 
this thesis. 
Together with the oral guide interpreting, the TTs play an important role in the 
Chinese tourism industry, especially in soliciting the potential foreign tourists. These 
texts display the substantial cultures including ancient sites and relics, sceneries, and 
service facilities, as well as unsubstantial cultures including folk customs, traditions, 
rites, legends and so on. Due to problems arising in the translating process such as 
cultural blank or conflict, translators find it hard to do a good job or gain a good 
result, which can be clearly shown as follows: 
 
“If China wants to set a good image in the world, she must give more 
consideration on the foreign cultures in her publicity towards foreign countries. If 
she continues to use the concept and language beyond the foreign readers, to set her 
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(Ding Hengqi, 2005) 
“Publicity towards foreign countries requires vivid literature, but some people 
equals ‘vivid’ to ‘gorgeous language’. Then I have noticed this kind of ‘beautiful’ 
texts prevailing in the albums, pamphlets, and other tourism publications. Though 
this kind of ‘beautiful’ language would be translated well, readers may feel the 
emptiness of the text, even puzzled, and feel funny or antipathy towards it”  
(Duan Liancheng, 1993:233) 
 
We feel sorry to see many splendid tourist guide texts to be translated into 
disgusting ones, resulting not from the translator’s “unfaithfulness”, but from their 
“overfaithfulness” in the translation process. These faithful but awkward publicity 
materials lead to the result that many advantages in our tourism industry cannot be 
sent to those foreign tourists and some of them will even feel annoyed, disgusted or 
offended after reading. Responsible translators know it very well, but they meet 
difficulty in solving the problem, since they stand between the clients and the readers. 
The former urgently want the text to be fully conveyed, while the latter are English 
users not knowing the Chinese language, not to mention much Chinese culture. The 
translator falls into a dilemma, which is more troublesome than those arising in the 
translation of other kind of texts, for example, legal text or documents, because 
tourism text involves large quantity of cultural issues and directly means to inspire 
the reader’s interest towards China’s tourism items. Since China started to open to 
the outside world, many publications have been translated and published. We are 
happy to see the rise of their quality and status, also including tourism introduction 
materials. Experiences tell us only when translators consider more of the reader’s 
reception and target countries’ culture can a translation be called successful and well 
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